











Online Development:

The Online Development team in Paddy Power is responsible for product development for our Online Business
units (eGaming) and the Dial-A-Bet operation. The team currently has over 50 staff across five main areas:
business analysis, user experience, project management, graphic design and the Betdash team. Our mandate is
to enable our online business more effectively retail their products. This is achieved by delivering development
projects which add features to our customer facing products and back office systems.

e Using their product and technical knowledge, our business Analysts work very closely with our online
operations team (e.g. Sportshook, eGaming, Traders etc.) to produce detailed specifications to enhance the
online products and services. They maintain our product roadmaps and are essential in delivering projects
onto our live production environments.

e The PM group provide project management for all of our software development releases. They are
responsible for pulling together the various components, artefacts and deliverables from all internal teams
and 3rd parties involved in our Sportsbook, eGaming and Web Development releases.

e Qur Usability Experience team consists of a number of UX specialists whose responsibility it is to ensure
the customer gets the best possible experience when they are interacting with Paddy Power online.

e Qur Graphic Design team provides services to both our online and print media channels. The team currently
consists of web design, creative, production and print designers who provide artwork and design assets
to all of our online environments. They are involved in development projects; email design; multi-media;
online and print advertising; print brochures and merchandise.

Online Sportshook:

Online Sportsbook was launched in Ireland in June 2000, with entry in to the UK in March 2001. Since then
it’s gone from strength to strength and established itself as one of the Top 5 online bookmakers in the UK. We
are now aiming for World domination, starting with Australia where we recently acquired a controlling stake in
their biggest corporate bookmaker Sportsbet in Australia in 2010.

Online Sportsbook has achieved this growth through
focus on fairness to the punter, value and product
innovation. Home of the Money-Back Special, we
have built a reputation as the punter’s pal, often
paying out ‘unlucky’ losing punters or refunding
when they’ve not had had a fair run. Our product

offering is second to none. We offer a wider range of R
markets than any of our competitors, and will price

almost anything our customers ask for. We combine
this with continuous product development, to ensure
we always stay one step ahead.
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Online Marketing Operations:

Online Marketing is one of the fastest growing teams in Paddy Power with over 28 staff across the division.
Covering all of our online products, they’re responsible for online acquisition — Sportsbook, Casino, Poker,
Games and Bingo. Over the last few years, the number of new customers choosing Paddy Power over our
competitors has increased hugely, and continues to do so — but were not stopping there — we want more! And
we’d like you to help us by joining the team at the cutting edge of the business!

We’ve developed and streamlined our processes to ensure our online presence is as good and effective as we
can make it, through Affiliates, Pay Per Click, Search Engine Optimisation, Facebook and Display Advertising,
but we wouldn’t be the world’s best online bookie if we thought we were done — and that’s why we want you!
We’re looking for the brightest minds and the most innovative thinkers to help our quest for global domination.

Online Operations:

Paddy Power.com is made up of a number of different departments. Each department is relatively independent
but they all require the use of certain functions

e Customer Registration — Enabling customers to play on all of our websites from Sportsbook to Bingo

e Customer Payments — Enabling Deposits and withdrawals from the likes of PayPal and Debit Card on all
platforms including our mobile apps

e Customer Security — Preventing fraud, bonus abuse, Money Laundering etc through the use of some of the
most cutting edge technology in the business

e Customer Experience — Having a good Experience at paddypower.com doesn’t happen by accident.
Delivering a superb experience through our support and dedication to our customers is what we do better
than anyone else

Online Operations control these shared functions and due to our wide breath of responsibilities we get insight
into every facet of the business. We work with every internal team in the business and own relationships with
international organisations such as Barclays and PayPal.

We develop and innovate through our own Development function whose job it is to produce solutions on behalf
of everyone in the team. They’re currently working on a realtime fraud dashboard, Mobile payment options,
Social Media support tools and many other projects If you want to get a broad range of experience and really
see how Paddy Power operates then Online Operations is the best place to be!!




Marketing Programme:

In the Brand Marketing programme you will have the opportunity to work in: Brand Management; PR &
Communications; CRM &Direct Response, Retail & Sponsorship.

The Paddy Power Marketing Team has over 15 staff between its Dublin and London Offices and this team
will continue to grow. The team is responsible for delivering a plethora of memorable campaigns and
events over the past two decades which have grabbed attention from around the globe. As a Team, we
take fun very seriously. Our goal is to position betting as entertainment and to make betting with Paddy
Power an all encompassing experience that means a lot more than simply winning or losing money.

We cover the entire marketing mix, and have individual teams that work across all marketing functions
- namely: Brand Management; PR & Communications; Retail; Sponsorship; CRM; Direct Response
(Above the Line and Below the Line, Online and Offline).The Team provides services to the individual
business units within the Group, as well as working centrally to build the overall Paddy Power brand.

Our team strives to deliver memorable marketing campaigns, pushing boundaries all the time, such campaigns
include:

e This year, we created somewhat of a stir by hiring jilted mistress Imogen Thomas to promote our
Champions League Final money back special.

e Attempting to erect a giant Hollywood style Paddy Power sign during last years Ryder Cup which didn’t go
down too well with field owners.

e Setting up a betting pitch in the Vatican to take bets on who would be the new pontiff. Paddy’s escapades
in Vatican City generated global interest and bets from punters in over 50 countries on paddypower.com.

» Tongan rugby player Epi Taione changed his name to Paddy Power for the Rugby World Cup to highlight
Paddy Power’s sponsorship of the Tongan Team. The IRB vetoed the stunt so the entire Tongan team dyed
their hair green in support of Ireland’s biggest bookie!

In short, whether it’s inventing a new betting market for the X-Factor or flying out to Brussels to give the odds
on Ireland passing the Lisbon Treaty, we are there! All of our marketing activity is underpinned by rigorous
analysis. This ongoing analysis and attention to detail during the planning phase and subsequent evaluation
period ensures that, despite being consistently outspent, we continue shout louder, thus growing the brand
and the business faster than our rivals.

Paddy Power doesn’t do ordinary, that's
why we hire extraordinary peoplel!

Do you have what it takes?

You will have:
e Achieved, or be on course for a 2.1 honours degree

e Achieved a minimum of 450 points in your Leaving Cert (or equivalent)

The ambition to succeed in a fast paced and ever changing environment

A passion for all things online and mobile

The motivation for career progression

The flexibility to enjoy working in teams and on own initiative

Excellent communication skills

A high record of achievement and delivery

Graduate Disciplines Required:

e Business & Management Information Systems o Statisitcs

e Computer Science e Economics

e Mathematics e Software & Systems for Mobile

e Marketing — Brand & Digital e Online Project & Product Management
¢ Business Analytics e eCommerce

e Actuarial Science e Marketing Innovation & Technoloy

Quantitive Finance Business Studies

The Recruitment Process

Sept 2011 — Dec 2011 ' Oct 2011 - Jan 2011 | \., Sept 2012
Paddy Power : Shortlist candidates Commence Graduate
accepts applications ; Aptitude tests : Programme
Interviews & assessment day
Selection and offers
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How do | apply¢

Stage 1: Complete Online application form on www.workwithpaddy.com
before the 31st December 2011

Stage 2: Successful candidates will complete online aptitude tests

Stage 3: Successful applicants will Interview between December and January 2012

The Application Process

If you think you have what it takes to be part of the Paddy Power Graduate Programme,
apply online before 31st December 2011 at:

www.workwithpaddy.com
Queries regarding the Graduate Programme should be directed to
Ken Carney

jobs@paddypower.com

workwithpaddy.com
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